SRS

< ‘0

==

X0

==

%
%
AN

KA
KA
<

AV SASA
K2

s
%
@

s
o

{0
{

breen

[ |

K

N
ﬂ.'

K
Yo\
K2
>

AR
QN
0‘930;‘050

Ya
9
"

{7

)

AR
SRS
WA!QAWAvQAvOAvAvAwAwAV Vayva
K.&D.D.b.?.@?f.?.bz
Y
>

2
‘0‘-
9

N/

)

VSNAVSV
L2

KA

\7 ‘.V‘

?:
KX
N

)
y

< <

Vo,
WA
Y

KA

Qu.

< 5
STt
IKAKACA N
VoY VatVaVVauVayvay.
Sshaatelts
9.99:0/9, 9,

VaVvatvavw
1941919,

e
K

$

==

e

VAV VoV VaV VoV VoV VaV Vau. Vay vay vz
19419010 9: 19110119 9.
SAC QKA AK AR A AK XA K]
KD
SV SV
AN ANIKAOL
9,9.9/9,9.9.9.9,9.9,9,$
A I I I
C A A AR A A AN XK
SO et
XXX

>

tt

youre ge

N2V
K

(R

KX

KA
e,
Y%

\~

\7
99,
Va

)

Are you sure
that's what

A
VoV V2V VAV Ry Vo
199919 9:0:$
9,9.9,9, 908
VaVvauvavv:

VAV AN Ve, WWAWW».WW».W 4.#0404#0
ALK CACACALAL AL

A AN
AP APSAAA
WW».WM».WWA.WW».WW%
Wu..w&.w&.%“.%
5&3&5&%




Are you being “Greenwashed' !

4 A

In today's marketplace many consumers of towel and tissue

products incorporate environmental considerations in their buying

ants, citizens, onemployees. However, because of the sheer
number of paper products and manufacturers now claiming to
offer green products in the away-from-home market, many
copsumers and buyers of these products are confused by the

packaging, marketing, and environmental claims. Unfortunately,
not all of the products associated with being green are truly

nvironmentally pyeferable. Buyers and consumers now have to
be aware of “greenwashing” which, simply defined, is misleading
claims aboutthe environmental benefits of a product.

Wausau Paper has published this resource guide to help sort
“fact from fiction” regarding the environmental attributes of towel
and tissue products to help consumers and buyers make more

informed decisions.
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